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ABSTRACT 
 

This article appraises the growing marvel and association of web based dating, closeness or intimacy 
and gender roles in the 21st century. The rapid pace of ascent of communications technologies, which 
is both intelligent and constitutive of an inexorably organized and globalized society, can possibly 
fundamentally impact the idea of closeness or intimacy in a regular day to day existence. However, 
there has been an insignificant reaction by psychologists, sociologists and other researchers to look 
for, portray and comprehend this impact. This study therefore builds on three specific objectives; a) 
To understand the influence of dating applications on social perceptions and imaging of young 
adults, b) To comprehend the influence of dating applications and gender differentiation amongst 
young adults and lastly, c) To understand the correlation between relationships, web based dating, 
social imaging and gender. The methodology used is cross-sectional and survey design. The study 
carefully samples cohort of respondents to examine significant association of gender based 
differences towards social imaging stereotypes. The study particularly looks at deeper contextual 
connotations and draws inferences for understanding behavioral changes experienced by dating 
application users. We contend that ongoing worldwide patterns are affecting the take-up of online 
innovations for the reasons for framing personal relations. Further, a portion of the interceding 
impacts of these advances – specifically, the hyper-communication – may have explicit ramifications 
for the idea of closeness or intimacy in the worldwide period. 
 
Keywords: Media influence, gender differences, intimacy 

 
Introduction 
 

―The texture of online relationships is totally 
different‖ 

- Nan McCarthy 
-  

Social Media has without a doubt associated 
us in manners that we never truly could have 
envisioned, conveying our everyday exercises 
to the front line of our virtual networks. This 
has driven us to frame associations with 
different individuals in a virtual world, where 
social cooperation are every now and again 
constrained to simply enjoying or remarking 
on a companion's post. We are seeing a 
misguided feeling of closeness through the 
mediums of web-based networking media, in 
which we have numerous companions or 
cohorts of known and unknown individuals 
yet aren't familiar with or once in a while 
cooperate with them.  
 
Robin Dunbar, a professor of Evolutionary 
psychology at Oxford University, found that 

out of the 150 Facebook companions a normal 
consumer has just 15 who could be considered 
genuine companions and just five as dear 
companions, as per the results of the inquiry 
that he surveyed on how Facebook and 
genuine fellowships co-relate. This implies just 
10 percent of our companions on Facebook are 
genuine companions. An even lower level of 
those companions are dear companions or 
more than acquaintances. Dunbar composed 
that, "There is an intellectual limitation on the 
measure of informal social networks that even 
the correspondence preferences of online 
media are unfit to survive. In pragmatic terms, 
it might mirror the way that genuine (rather 
than easy-going) connections/ associations 
require in any event intermittent up close and 
personal association to look after them." 
 
Recently and with the development of 
location-based real-time dating (LBRTD) 
applications, for example, Tinder has 
presented another route for customers to 
become acquainted with potential accomplices 
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close-by. The design of the applications has a 
phenomenal response and speaks to a take-off 
from "old fashioned" dating destinations as it 
depends on the affordances of mobile media. 
This has changed the manner in which people 
depict themselves as their legitimate or 
misleading self.  
 
To support the above research, Ashley Fetters 
(2018) in the article ―The 5 Years That 
Changed Dating‖ discussed that there‘s been a 
lot of hand-wringing and excessive display of 
distress over how Tinder could revamp 
dating: Maybe it would change the dating 
scene into an endless virtual marketplace 
where singles could look for one another (like 
an Amazon for human fellowship), or maybe 
it would transform dating into an insignificant 
exertion, value-based quest for on-request 
hook-ups (like a Uber for sex). In any case, the 
truth of dating in the period of applications is 
somewhat more nuanced than that. The 
relationship economy has surely changed 
regarding how people find and court their 
potential accomplices, yet what individuals 
are searching for is to a great extent equivalent 
to it at any point was: friendship and 
additionally sexual fulfillment. In the mean-
time, the fundamental difficulties—the 
wretchedness, the weariness, the exciting ride 
of expectation and dissatisfaction—of being 
"single and looking, " or single and searching 
for something, haven't left. Tinder has 
essentially changed shape. 
 
Giulia Ranzini and Christoph Lutz (2016) in 
their research article on ―Love at first swipe? 
Explaining Tinder self-presentation and 
motives‖ gathered information by means of 
Mechanical Turk and structural equation 
modeling and surveyed how Tinder clients 
present themselves, investigating in the 
meantime the effect of their identity attributes, 
their socio-economics, and their intentions of 
utilization the online platform. They 
discovered that confidence or self-esteem is 
simply the most imperative mental indicator, 
encouraging genuine self-introduction yet 
diminishing tricky self-introduction. The 
intentions of utilization—attaching/sex, 
kinship, relationship, voyaging, self-approval, 
and amusement—additionally influence the 
two types of self-introduction. Statistic 
qualities and mental precursors impact the 
intentions in utilizing Tinder, with sexual 
orientation contrasts being particularly 

articulated. Highlighting the differences in 
gender over usage and perception of the 
online dating applications; the results found 
out that women often use Tinder more for 
kinship and self-approval, while men use it 
more for connecting/sex, voyaging, and 
relationship chasing. 
 
Whitty and Carr (2006) discusses that lately, 
internet dating has turned into an inexorably 
well-known and a socially accepted approach 
to meet significant others .Though, even with 
the common worries of trust and deception 
amongst people, they are additionally looking 
for sentiment by swinging to   and may even 
experience more noteworthy relational and 
sentimental connections online than in their 
disconnected and emotionally devoid lives. 
When crossing into the online dating world, 
clients enter another domain of relational 
communication. What makes internet dating 
fundamentally unique is the absence of eye to 
eye correspondence or face to face encounters 
among people, thus reinforcing anonymity. 
Walther (2006) portrayed this correspondence 
contexts as computer mediated 
communications (CMC). A considerable lot of 
our fundamental ways of engaging in 
correspondence and experiencing the way 
toward getting to be acquainted with 
somebody we meet face to face are expelled in 
CMC. Without any physical appearance and 
behavioral and social cues, different features 
of correspondence are underlined, and 
individuals learn to decipher planned 
correspondence through content (Walther, 
2006). 
 
Objectives 
Keeping in mind the study; the following objectives 
were formed by the researcher:- 
a) To understand the influence of dating 
applications on social perceptions and imaging 
of young adults 
b) To comprehend the influence of dating 
applications and gender differentiation 
amongst young adults and lastly,  
c) To understand the correlation between 
relationships, web based dating, social 
imaging and gender. 
 
Methodology 
The methodology used is cross-sectional and 
survey design. The study carefully samples 
cohort of respondents to examine significant 
association of gender based differences 
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towards social imaging stereotypes. The study 
particularly looks at deeper contextual 
connotations and draws inferences for 
understanding behavioral changes 
experienced by dating application users. 
 
Results and Analysis 

Assessment of Demographics: The primary study 
used an online survey deploying 
questionnaire method. The respondents of the 
questionnaire were primarily adults with an 
active dating profile on ―Tinder Application‖. 
The survey was administered online. 
Although, sampling was totally randomized, 
to ensure genuine participation, respondents 
were asked to indicate profile name on tinder 
profile * with an asterisk. Table 1 below 
presents demographics profile (N = 113) of the 
respondents.   
 

Table 1: Demographic and Online Dating 
Profiling of respondents 

Nationality/Re
gion 

 

Indian 
(36%) 

Pakistani 
(24%) 

Europe + 
Americas 

(7%) 

East 
Asia + 
China 
(12%) 

Middl
e East 
(21%) 

Male (N # 77) 68.14% Average estimated age 42 years 

Female (N # 36) 31.85% Average estimated age 37 years 

Tinder profile 
(reasons) 

Friendsh
ip 
 

(15.9%) 

Serious 
Relations

hip 
(21.2%) 

Causal 
Relations

hip 
(38.5%) 

Intima
cy 

(20.3%) 

Other
s 

(4.4%) 

Web Dating 
5+ Years 

(13%) 
3-4 Years 

(41%) 

1-2 
Years 
(34%) 

< 1 
Year 

(12 %) 

 
Table 1 shows that majority of the respondents 
who participated in the study were Indian 
(36%) and Pakistani (24%) by nationality, 
closely followed by Middle Eastern (Arabic 
speaking) nationals of the GCC region (21%). 
Since some respondents were from countries 
with fewer than 5 cases, therefore, those 
frequencies were clubbed to highlight the 
significant region for representation, instead of 
country of origin.  Male respondents were 
about 68.14% while female respondents 
accounted for 31.85% of the sample 
population. Average estimated years of male 
respondents was 43 years, while for females it 
was 37 years. The highest reported reason for 
creating tinder profile was attributed to be 
looking for ―causal relationship‖ with 38.5%, 
followed by serious relationship (21.2%) and 
intimacy (20.3%). As per web-dating usage in 
terms of reported years, majority of the sample 
population, about 41% fell between 3-4 years, 
followed by 34% respondents within 1-2 years.  

Data Normality: The distribution (N = 113) 
were sufficiently normal for the purpose of 
conducting T-Test (i.e., skew < [2.0] and 
kurtosis < [0.9]; Schmider, Ziegler, Danay, 
Beyer, & Buhner (2010). Additionally the 
assumption of homogeneity of variance was 
tested and satisfied via Leven‘s F Test, F (113) 
= .402, p = .121. The independent sample T-
Test was associated with a statistically 
significant effect, t (111) = 6.93, p = .003. 
Hence, we failed to reject null hypothesis but 
satisfied an important assumption for 
subjecting data to further inferential 
treatments.  
 
Hypothesis Testing  
Ho = Male and Female will not differ in terms 
of their own social image perception and 
intimacy in using online dating applications  
Ha = Male and Female will differ in terms of 
their own social image perception and 
intimacy in using online dating applications 
One of the hypothesis in this study was that 
male and female respondents will experience 
social imaging concerns (as how they are 
viewed by friends/family or people 
externally) for using tinder dating application. 
As anticipated, it was evident and shown in 
Figure 1, that female participants of the study 
experienced higher social image concerns than 
male respondents on a scale of 0-10. Female 
reported high social imaging concern, as high 
as 9.5 while for men it was 8.4. Interestingly, 
social imaging concern for female respondents 
continues to average on higher side of each 
reported group (7.6, 3.8 and 0.8) than male 
respondents (4.3, 2.2, and 0.3).  
 

 

Figure 1: Social Image Concern Score (Gender) 
  

Figure 2 is a scatter dot plot of social image 
score (taken on y-axis) against intimacy 
experienced by respondents on tinder 
application (taken on the x-axis). The 
correlation coefficient for this association was r 
= - 0.321, p = 0.003 < 0.01, giving 99% 
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confidence to reject null hypothesis that there 
is no correlation between reported social 
image concerns and intimacy experienced in 
online dating applications. The correlation 
coefficient is negative, moderate but based on 
probability value of significance. Hence, it 
confirms, that as social image concern of 
respondents was reducing, level of 
experienced intimacy for using dating 
application was increasing and vice versa. 
  

 
Fig 2: Scatter dot plot of social image and level 

of intimacy in using dating application  
 

Figure 3 is a mean chart of respondents 
reporting what methods they use for 
protecting their social image which included, 
using fake name, fake image, fake personal 
information, fake nationality and even fake 
gender. It is interesting to see, female 
respondents differed significantly from male 
respondents for using fake name (p = 0.034 < 
0.05) and fake image (p = 0.012 < 0.05) as 
methods for protecting their social image.    

 
Fig 3: Protecting social image on dating 

application   
 

Table 2 shows null hypothesis testing using 
Independent Samples T-Test. Levene‘s test for 
the Equality of Variance assumption for Social 
Image was p = .540 (>.05) and for Level of 
Intimacy was p = .040 (p < 0.05). Mean value 
reported by female respondents for Social 
Image = 6.52, while for Male respondents = 
6.00. Mean value reported by female 
respondents for Intimacy = 4.86, while for 
Male respondents = 6.08. For Social Image, 
hence group difference testing was based on 
comparable sample, while for the Intimacy 
variable, assumption has been violated.  
 
For Social Image, hence group difference 
testing was based on comparable sample, 
while for the Intimacy variable, assumption 
has been violated. T-test results showed that 
for male and females concerns related to Social 
Image, F (1, 90) = 1.438, p = .154 (> 0.05), 
Intimacy, F (1, 77.912) = -3.113, p = .003 (< .01) 
giving 99% confidence to reject null hypothesis 
based on equal variances not assumed. It 

Table 2: Group difference testing based on gender analysis 
 Levene‘s Test 

for Equality 
of Variances 

T-Test for Equality of Means 

F Sig. t Df 
Sig.  

 (2-tailed)  
Mean 

Difference 

Standard 
Error 

Difference 

95% Confidence 
Interval 

Difference 

Lower Upper 

Social 
image 
(reported 
concern in 
score 
value)  

Equal 
variances 
assumed 

.379 .540 

1.438 90 .154 0.523810 .364 -.200 1.247 

Equal 
variances 
not 
assumed 

1.449 89.288 .151 0.523810 .361 -.194 1.242 

Intimacy 
 (in using 
online 
dating 
apps)  

Equal 
variances 
assumed 

4.362 .040 

-
3.175 

90 .002 -1.222857 .385 -1.198 -.458 

Equal 
variances 
not 
assumed 

-
3.113 

77.912 .003 -1.222857 .393 -2.005 -.411 

Grouping Variable: Gender (Male/Female)  
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confirms on the Social Image, male and female 
do not differ significantly (Male = 6.00, Female 
= 6.52), however, Intimacy differs significantly 
as men tend to enjoy relatively higher levels of 
intimacy on online dating applications (Male = 
6.08, Female = 4.86).  
 
Hence, null hypothesis is failed to be rejected 
for social image perception for both genders, 
while there is statistically evidence to reject 
null hypothesis for level of intimacy 
experienced by both genders for using online 
dating application.  
 
Discussion and Conclusion  
The study was formed to understand the 
influence of dating applications on social 
perceptions, imaging and gender 
differentiation of young adults. The study was 
also responsible for exploring the correlation 
between relationships, web based dating, 
social imaging and gender.  
 
The study found out that online dating serves 
multi purposes for individuals; such as the 
highest rationale for creating tinder profile 
was attributed to be looking for ―causal 
relationship‖, followed by serious relationship 
and lastly intimacy. As per web-dating usage 
in terms of reported years, majority of the 
sample population, about 41% fell between 3-4 
years, followed by 34% respondents within 1-2 
years. According to Jui Ramaprasad (2016) A 
significant part of the early pre-web based 
dating research on relationships has 
demonstrated that people have diverse 
methods to commence a relationship. 
Specifically, men are almost always certain, 
yet have generally been required to make the 
main move. With the advancement in web 
based dating, the expectation is that these 
sexual orientation contrasts would be 
moderated by innovation and technology. 
According to the report, it is found that men 
are multiple times bound to send the first 
message on the web based dating channels.  
While women usually profit by sending 
"powerless signs" by leaving an impression 
when they see profiles of potential 
accomplices non-secretly, men are the ones 
who all the more regularly send solid 
messages through starting a discussion by 
composing the primary message. The 
researcher found out that the discussions 
started by men command the real matches 
eventually.  

With a great many clients around the world, 
web based dating stages endeavor to 
champion themselves as incredible assets to 
discover dates and structure sentimental 
romantic connections. In any case, critical 
contrasts exist in male and female utilization 
of this match making innovation as for 
inspiration, inclinations, self-introduction, 
collaboration and results. While existing 
exploration has routinely written about gender 
differences in web based dating, these bits of 
knowledge stay dispersed over various 
investigations. The results found out that the 
users still pursue normal generalizations with 
regards to picking a mate on the web. Physical 
appeal is the key criteria for men; while ladies, 
being substantially more requesting, organize 
financial properties while picking a male 
accomplice. Together, our organized 
discoveries offer a more profound 
understanding into the basic elements of 
sexual orientation contrasts in web based 
dating. 
 
The study also discovered that female 
participants experienced higher social image 
concerns than male respondents on a scale of 
0-10. Female reported high social imaging 
concern, as high as 9.5 while for men it was 
8.4. As indicated by a noteworthy study from 
the Oxford Internet Institute (OII), while we 
may discuss the significance of not sticking to 
conventional gender roles and standards in 
principle, however, in reality we haven't really 
evolved much. Scientists examined 
information from 150, 000 heterosexual clients 
(UK based) on the internet dating website 
eHarmony for 10 years, and found that the 
quantity of men starting online contact has 
really ascended by 24 percent over ten years. 
The saddening result states that when women 
do step up to the plate and create the main 
message, their reaction rate decays by 15 
percent.  
 
The investigation additionally discovered that 
even till date a women's prosperity rate in the 
realm of internet dating is as yet decided 
transcendentally by her age, appearance, and 
dimensions of physicality. So, women with a 
self-evaluated engaging quality score of 
somewhere in the range of 8 and 9 got the 
most messages, while men who scored 
somewhere in the range of 5 and 9 on their 
looks were more effective than the individuals 
who scored 10 out of 10.  As indicated by 
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developmental researchers, these biases in 
gender inclination happens in light of the fact 
that the women see men who are highly 
attractive as less dependable accomplices who 
are bound to cheat. Developmental researchers 
have additionally dependably contended that 
similarly as mate an incentive for ladies is 
controlled by looks, the mate estimation of a 
man is resolved prevalent by his assets, and 
hence nothing has changed much from 
traditional perspectives of viewing the gender. 
The recent development from web based 
dating to mobile dating, through versatile 
applications going from Tinder to Happn, is 
another move by the way people meet 
potential accomplices in times today. With a 
straightforward swipe to one side, a Tinder 
client can kill a potential accomplice in under a 
second. It was found that ladies are commonly 
more restrained in review and informing than 
men are. In this examination, we find that this 
hindrance is decreased when dating on a cell 
phone. Subsequent to embracing the portable 
application offered by the web based dating 
stage that we worked with, the quantity of 
matches started by ladies — for example that 
are an aftereffect of the ladies sending the 
primary message — expanded by over 150%. 
 
Olga Abramova et al (2016) discussed that in a 
sensitive IT-driven business of web based 
dating, the suppliers are progressively 
mindful of ensuring how the clients settle on 
their decisions. The study highlights that men 
are increasingly dynamic on web based dating 
applications. They are less selective about 
accomplices and are bound to be propelled by 
momentary romantic alliances. While male 
online daters are drawn to physical 
appearance of a potential mate, female daters 
base their decisions on capacities of males to 
be efficient breadwinners and offer inclination 
to financial attributes (pay, occupation and 
educational competencies) over physical 
appeal. In spite of the fact that men uncover all 
the more promptly, the women usually lead in 
creativity and overall information provided.  
 In any case, both guys and females are found 
distorting some of their data while making 
their profiles. For precedent, female daters 
often digitally enhance their physical 
attributes. In the meantime, male clients are 
bound to adulterate their connections status 
and objectives.  
 

Internet dating destinations have turned into 
an inexorably normal methods for finding a 
sentimental accomplice, but then these locales 
vary enormously from the online networks 
that have been all around concentrated in our 
exploration field. By concentrating on a "re-
appropriated" network of the clients of these 
locales, we picked up understanding into the 
requirement for the sorts of learning and 
foundation of social standards that exist in 
web based dating.  
 
Further, we have revealed insight into a 
portion of the practices that exist in web based 
dating—extending from the manners by which 
clients endeavor to game the framework, the 
commonness of across the board hostile to 
social conduct, and clients' disappointments 
with the locales. We trust that these 
discoveries propose a rich jackpot of chance 
for future framework configuration work to 
improve the experience of web based dating. 
 
The discoveries uncover the requirement for a 
difference in discernment's and dispositions 
on the some portion of certain clients to make 
a more secure and increasingly chivalrous 
virtual dating space, to really accomplish 
mental strengthening. More research is 
required on how male and female clients tame 
versatile dating applications and how the 
utilization of these applications impact their 
day by day lives from a socio-social 
perspective. 
 
Future research should take a gander at how 
firmly on the web and disconnected romance 
practices cover each other by presenting the 
affordance tuning theoretical-ization and 
nonverbal research. Moreover, future research 
ought to explore the correspondence practices 
that people use on online applications 
contrasted with up close and personal 
cooperation. 
 
Collaborating on internet dating applications 
each gathering pursues its traditional job: Men 
start more contacts, giving women a decision 
to respond the consideration and convey on 
the collaboration. As to result of on the web 
dating, differences in gender stay vague and 
offer an intriguing setting for future research.  
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